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AT LENOX CLASSICS’ NEWLY REDESIGNED WEBSITE,


COLLECTIBLE INFORMATION AND STORE LOCATIONS ARE ONLY A CLICK AWAY





Langhorne, PA (December 20, 2000) — The Lenox Classics web site – www.LenoxClassics.com – has a whole new look, designed to enhance its visitors’ online experience. From the home page, visitors can easily search for gifts and collectibles, as well as locate retailers across the country.





“Ivory and gold tones create a fresh, clean presentation that reflects the trademark hues of our fine china works,” said Marketing Manager Vita Vygovska. 





A convenient navigation bar at the top of every screen offers several search options for Lenox Classics’ china and crystal products. Six main categories – Disney, Christmas, Inspirational, Animals, Love & Romance, and African American – take visitors directly from the quick-loading home page to the Product Gallery. Visitors also can search for products by simply entering one or more keywords. 





With the Classics Finder, visitors can tailor their search by selecting from 11 different gift-giving occasions, 13 product themes and five product forms. One click on “All Classics” directs visitors to a full product list sorted by 15 sub-categories, including six animal groupings, teddy bears, children, Victorian ladies, angels and cherubs, and more.





Visitors can enlarge the full-color product photos to two viewing sizes. Product information includes the name of the work, suggested retail price, year of introduction, product materials and dimensions, and a brief description. Links to related products are designed to help visitors select gifts and explore similar collections.





Once visitors have discovered items that interest them, they can use the Store Locator to find the nearest Lenox Classics retailer. Visitors can search by city and/or state, or by specifying their zip code and desired mile radius. They then can choose to print out a map and driving directions.





“We’re constantly updating our site,” said Vygovska, “so I encourage collectors to bookmark LenoxClassics.com and come back often. For instance,  we high-light various retailers on our home page. And in our What’s New section, we list upcoming collectible shows and signing events.”





For more information on Lenox Classics, visit www.LenoxClassics.com or call 


1-800-63-LENOX.
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